


atyardsalequeen.com. As a general guide-
line, price items at a fourth to a third of :
what they cost new. And tag everything. !
Hot stuéf. Household appliances, tools !
and kids' toys typically sell well. On the
other hand, old exercise equipment, adult
clothing and shoes are often left when the
sale is over.

Make a good first Impression. Arrange your
items in a way that allows customers to
imagine the objectsin their own homes.
Plug in and turn on the TV, set the dining-
room table, make sure the basketball is

full of air. .
Hold your ground. Don’t be a pushover—
atleast not too early in the day. Heiska
recommends telling hagglers, *1 may Jower
the price later if it doesn’t sell.”

TURN TRASH
I N TO CAS H Set the viba. Let the kids set up a lemonade
stand for refreshments.on hot days, puton

OR YARD-SALE FANATICS, NO :

Fsummer pleasure compares with some low-key music that's good to shop to
rummaging through otherpeople’s  and chill. Let your customers browse on

clutter. But hosting a successful yard sale their own.
can be tricky. Here's how to make yours At the end of the day, drop ofl 'your
rise above the heap. unsold items at 8 local charity—then go
Joln forces. More junk equals more cus- homeand arrange the new used furniture
tomers. Ask your friends and neighbors you bought at the vard sale next door.
to join you in a multifamily sale. ~OLIVIA A
Tho price is right. Browse yard sales in
advance to get an idea of what other
people are charging for things.in your
area, says Chris Heiska, who offers tips

MEAL TICKET | CHEAP EATS .
Looking to dine out without denting your
wallot? Thesa restaurants senve up juicy
burgets, fresh sandwiches and tasty roast
chicken for less than the price of a cab ride.

ATLANTA SOUPER JENNY 56 €. Andrews Dr. NW. 404-239-8023. "Everyone Joves” the "souper
soups,” “delicigus” sandwiches, “nutritios” salads and “fantastic®
desserts at 1his Buckhead spot, but“be propared tb standin line.”

+F208 Inzma SERVICE | “CEST
26 12 18 $1_0
WASHINGTON, D.C. £1 POLLO RICO 2541 Ennalls Ave., Wheaton, Md., 301-942-4419, and other laca~ X
OST tions. “Juicy,” “lip-smacking” roasted chickens are “sérved fast and hot” "
.89¢ (and a1 "unbeatable-value” prices) at these Peruvian “cult favariies.” <A f

SERVICE
17

50+ UiCCH

2 , 5-,'1'

L0s ANGELES IN-N-QUT:8URGER Muttiple Iocatians fisted at zagat.com, 800-786- 1000, This
i amazing chan'n has*® awesome burgers " “crispy fries” and ‘service

) orcen ‘

gy 2Nt boat the prices” st these *hole-in-the-wall Mexicans® that "sarn
gif ‘thels place in the burmonamhenn with a “super veggle” version.

CHICAGD SUPERDAWG ORIVE- IN 6363 N, Milwaukeo Ave., 7737630650, Pup-lovers pack this
“apotheosis of dawg-dom®; “whare else ¢an you" “dine In your car” :
| attendsd by "old-fashioned carhops™ while wieners "swoon on the roof*? |

ZAGATSURVEY dmmﬂwmmmmnmmMm“uw; )
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i SAN FRANCISCO TAQUERIA CANCUR 3211 Mission St., 415-550-1414, and oﬂ\e( locations. *Yous
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